
 
 
CAN TV Content Rules       (Excerpt from CAN TV Users Manual) 
 
IV. PROGRAM CONTENT 
 

A. CAN TV provides a community service by administering public access 
channels, streaming and online services for programs submitted by 
individuals and nonprofit organizations in Chicago.  CAN TV does not 
discriminate against any such users; however, once a program is submitted 
to CAN TV, users are legally responsible for program content and must 
follow the policies set forth below.  CAN TV cannot assume responsibility 
for the content of any programs or information presented on the channels 
and online. 

 
 
  B. In accordance with federal, state and local law, your program may not 

include the following material: 
 

1. Gambling 
Your program may not promote or conduct any lottery, raffle, 
contest or game involving prizes awarded in whole or in part by lot or 
chance.  

 
2. Obscenity 

Your program may not contain material which is obscene.  Federal law 
states that to be obscene, material must meet a three pronged test: 

 
a. the average person, applying contemporary community 

standards, would find that the work, taken as a whole, appeals 
to the prurient interest; 

 
b. the work depicts or describes, in a patently offensive way, 

sexual conduct specifically defined by the applicable state 
law; and 

 
c. the work, taken as a whole, lacks serious literary, artistic, 

political, or scientific value. 
 

Furthermore, your program may not contain material which violates 
Illinois law (Section 720 ILCS 5/11-20) or the Chicago Cable 
Communications Ordinance (Section 4-280-230 D.)   

 
3. Solicitation 

Your program may not solicit funds.  
 

4. Advertising 
Your program may not promote the sale of products or services, 
including prices, or promote or endorse a trade or business. 

 
 



 
5. Products or Services 

Your program may not discuss or show products or services made 
available by persons, corporations or institutions which have a 
commercial interest in the subject of the program.  

 
6. Commercial Identification 

Your program may not identify, promote or make reference to any 
business, product, service, intellectual property, commercial event 
or performance, trademark or brand name in any manner which does 
not further the noncommercial message of your program or which 
would jeopardize the noncommercial mandate of CAN TV, except as 
provided in Section V.   
 

7. Misrepresentation 
Your program may not contain any material which is intended to 
defraud the viewer or designed to obtain money by false or 
fraudulent pretenses, representations or promises. 

 
8. Illegalities 

Your program may not contain any material which constitutes libel, 
slander, defamation, invasion of privacy or publicity rights, unfair 
competition, or violation of trademark or copyright or which may 
otherwise violate any local, state or Federal law. 
 

C. A user must obtain in writing and keep records of all necessary approvals, 
clearances, licenses, etc., for the use of any program material to be shown 
on the channels.  This includes, but is not limited to, approvals by broadcast 
stations, networks, sponsors, music licensing organizations, copyright 
owners, performers' representatives, and all persons featured in the 
program material and any other approvals that may be necessary to 
transmit the program via CAN TV. 

 
D. The CAN TV logo is the property of CAN TV and may not be used in any 

manner.  Use of CAN TV’s name, address, phone number, email, website, web 
link or other information requires prior approval from the department 
director. 


	1. Gambling
	2. Obscenity
	3. Solicitation
	4. Advertising

